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Elaboration Likelihood Model (ELM) Petty & Cacioppo, 1986
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Potreba za kognicijom

- Više volim kompleksne u odnosu na jednostavne ideje.

- Razmišljam samo onoliko koliko moram.

- Uživam u zadatku koji uključuje osmišljavanje rešenja za neki 
problem.

(Cacioppo, Petty, & Feng Kao, 1984)

(Haugtvedt, Petty, & Cacioppo, 1984)



Focus Theory of Normative Conduct 
(Cialdini, Reno, & Kallgren, 1990)

- Norme utiču na ponašanje samo kada su u centru pažnje.

- Različiti tipovi normi na različite načine utiču na ponašanje.
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The vast majority of past 
visitors have left the 

petrified wood in the park, 
preserving the natural state 

of the Petrified Forest.

Many past visitors have 
removed the petrified wood 
from the park, changing the 
state of the Petrified Forest.

Please leave petrified wood 
in the park.

Please don’t remove the 
petrified wood from the 

park.

Cialdini et al., 2006



Pitanja za diskusiju

Gde bi se dobijeni nalazi mogli primeniti u 
našem kontekstu?

Na koji način možemo da smanjimo svoju 
podložnost marketinškim trikovima?

Da li marketing može podstaći društvene 
promene?



Cheerios Commercial With Interracial Family Gracie Part 1



Cheerios interracial family 2014 Gracie part 2



Always #LikeAGirl



Hvala na pažnji! J
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